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Introduction

N In today’s world, mastering Artificial Intelligence (Al) isn't just a
trendy skill—it's becoming a must-have survival tool for nonprofits.
If you're a small or mid-sized team, you know the "blank page" is
often your biggest enemy. This guide is here to show you how to
use Al to skip the burnout of repetitive drafting so you can focus
your energy where it matters most—on your strategy, your
community relationships, and the lasting impact of your work.

To be clear: this isn't about letting a machine think for you. It's
about using a "super-powered tool" to handle the heavy lifting
while you provide the heart and soul.

When used correctly, Al can turn the grant-writing process from a
week-long marathon into a focused, two-day sprint.

While Al is incredible at structuring data and polishing text, only
you can provide the authentic voice, mission-driven passion, and

local expertise that moves a reviewer to say "Yes."

This guide will show you how to use accessible, user-friendly tools
to work smarrter, save time, and get your projects funded faster.
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Understanding
Al for Grant

Writing

Beating the Blank Page

Al excels at taking a few bulleted
thoughts and expanding them into a
formal narrative. Al can quickly
generate sections such as
Organizational History, Program
Descriptions, or Sustainability Plans,
giving you a solid foundation to edit
rather than a blank screen to fear.

Compliance Mirror

One of the most valuable applications
of Al'is analyzing large, complex RFPs.
Instead of manually searching through
dozens of pages, you can upload the
grant guidelines and ask Al to create a
checklist of every required document,
character limit, and mandatory
attachment.
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Understanding
Al for Grant

Writing

Tone Transformation

Private family foundations want to feel
a "heart-centered" story, while federal
reviewers at the NIH or NSF want cold,
hard data and technical precision. Al
can take one core "Statement of Need"
and rewrite it in different "voices" to
match the specific culture of the
funder.

Data Synthesis

If you have years of program
evaluations, annual reports, and
success stories buried in dozens of
PDFs, Al can "read" them all in seconds.
You can simply ask: "Find three
statistics from our last three years of
reports that prove our impact on
literacy rates."
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Gather Your Essentials

Before you type a single prompt, feed the Al your organization’s
"DNA" —your mission statement, program description, and any
specific data on beneficiary outcomes (the "Numbers" we
discussed earlier).

Create a "Best Of" Reference File

Take your strongest, most polished writing—your "boilerplate”
history, staff bios, and past executive summaries—and keep
them in one reference document. By feeding these to the Al,
you teach it to mimic your specific voice and use your verified
facts.
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Define the Players

When starting a new proposal, explicitly define the two sides of
the coin for the Al: The Applicant Context: "You are writing for
[Organization Name], a nonprofit that focuses on [Mission]"
and The Funder Context: "You are applying to the [Foundation
Name], which prioritizes [Funder's Key Interests]."

Strategic Prompting

Teach Al how to think about the task. Al needs direction not
only about what to write, but also how to approach the writing.
Strategic prompting turns Al from a text generator into a
structured collaborator.
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RFP Analysis

‘I Upload the Full RFP

Your first move is to get the full
RFP (Request for Proposal) or
NOFO (Notice of Funding
Opportunity) into the Al's hands.
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2 The "Checklist" N Y
Once the RFP is uploaded,
instruct the Al to extract grant
requirements and convert them
into a structured checklist

3 “Go/No-Go” Prompt
Instruct Al to generate a full
Go/No-Go checklist - eligibility
criteria, required attachments,
deadlines & budget limitations.

4 Self-Assessment

After reviewing the Al-generated
compliance checklist, the next
step is to complete a brief but
| | ;1;: honest self-assessment.
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Master the Art
of the "Smart
Prompt"

N

A prompt is the instruction you give Al to tell it
what you need and how you want it done.

The difference between a generic, "robotic" response and a
high-quality grant draft is the Prompt. If you ask it to "write a
good grant,” the Al has to guess your mission, your voice, and
your goals. But when you use a Smart Prompt, it gives Al clear
direction, context, and boundaries so it can produce writing

aligned with grant standards and reviewer expectations.
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THE SMART PROMPT FORMULA
(4-PART FRAMEWORK)

\| Assign a Role

. Tell Al Who It Should Be: Grant writing involves multiple
viewpoints—writer, evaluator, program officer, or technical
expert. Specifying the role immediately improves tone and
accuracy.

. Example Roles: “Act as an experienced nonprofit grant writer,”
“Act as a federal grant reviewer evaluating proposals for impact
and feasibility, or “"Act as a program officer reviewing alignment
with foundation priorities.”

« Example Prompt: “Act as a senior grant writer for a youth
development nonprofit." “Evaluate and rewrite the following
program description to clearly demonstrate community impact,
equity, and measurable outcomes.”

N\ State the Task

. Define Exactly What You Want Created: Be specific about the
"output" you need. Ask Al to break the process into specific,
Mmanageable tasks—just as proposals themselves are structured
into sections.

« Common Grant Writing Tasks: Specify the exact section and
purpose - Statement of Need, Program Description,
Organizational Capacity, Sustainability Plan, Evaluation Plan,
Executive Summary, or Budget Justification.

« Example Prompt: "Draft a 250-word Statement of Need for our
after-school literacy program emphasizing urgency,
underserved populations, and evidence-based solutions while
maintaining a formal grant-writing tone.”
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THE SMART PROMPT FORMULA
(4-PART FRAMEWORK)

N\ Provide Input Data

. Feed Al the Facts That Matter: Al performs best when grounded
in real organizational data. Include: impact statistics,
community data, program outcomes, target population details,
and geographic context.

« Example Input Data: “Serves 215 students annually,” “78%
improved reading proficiency,” “Located in a low-income urban
district,” Partnering with three local schools.”

« Example Prompt: “Incorporate the following facts: our program
serves 215 students annually, and 78% demonstrate measurable
reading improvement within one academic year.”

N\ Set Constraints

. Define Tone, Length, and Requirements: Constraints help to
ensure the proposal matches funder expectations, proposal
guidelines, and reviewer preferences. You can specify word or
character limits, tone and style, audience type, required
keywords and evaluation priorities.

« Example Constraints: "Keep the response under 1,000
characters.” “Align language with equity and community impact
priorities.” "Use measurable outcomes language.”

« Example Prompt: Write a Statement of Need in 150 words or
less.” “"Use a formal, evidence-based tone suitable for a federal
grant.” "Write for a family foundation board focused on
community impact.” “Include keywords such as measurable

outcomes, equity, and sustainability.” 10
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Complete
Smart Prompt
Example

@ sl @ Task

"Act as a senior grant “Draft a 250-word Statement

of Need for an after-school
literacy progrom  serving
elementary students.”

writer for a youth
development nonprofit."

Use evidence-based tone
suitable for a private
foundation. Emphasize
underserved populations.
Keep the response under
1,000 characters.

(1) 45% of local students are
falling behind in reading, (2)
our pilot program saw a 20%
increase in test scores last
semester."
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High-Impact Grant
Keywords That
Strengthen Al Outputs

— Measurable — Evidence-based
outcomes
- Community impact -  Program scalability
—  Capacity building —  Data-driven
approach
—  Stakeholder

engagement
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REFINEMENT AND HUMAN REVIEW

Keep in mind, Al is a tool, not a decision-maker. Al-generated text can often
sound generic or repetitive. To win a grant, you must humanize your narrative
so it doesn't sound like a machine. Here are the three essential rules for
maintaining Al integrity and authenticity:

Fact-Check EVERYTHING: You must manually verify every claim and number against
your original, reliable sources. Additionally, Al is notoriously bad at counting; always
double-check word counts yourself.

The "Cleanup" Prompt: "Summarize this section to exactly 250 words without losing
the key impact data. Then, list all statistics used so | can verify them against my
source files.

Protect Privacy: Never feed sensitive or "off-the-record" information into it—this
includes real names of clients, specific personal medical stories, or private financial
audits.

The "Privacy" Prompt: "Review this paragraph for any identifying information or
sensitive data points and suggest placeholders (e.g., [CLIENT A] or [CITY B]) to
maintain total confidentiality."

Human Voice and Tone: The final draft should sound like you—not a computer. Al is
great for building a skeleton, but you need to provide the soul. If a sentence feels
clunky, or overly "corporate," rewrite it in your own words.

The "Tone" Prompt: “This draft focuses too heavily on community challenges. Rewrite
it using keywords that highlights community strengths, resilience, and existing

resources, while still clearly explaining why our program is needed.”" 13



The "Big Three":
Tools for Grant

riting

CLAUDE 3.5/4 (ANTHROPIC)

Grant writers often call Claude the gold standard of Al writing.
It skips the robotic jargon and delivers writing that sounds
natural, compelling, and genuinely mission-driven.

N Best For: Drafting the actual narrative and sticking to
strict word counts.

CHATGPT PLUS (OPENAI)

Think of ChatGPT as your digital brainstorming space. It helps
you move past the blank page and start drafting quickly, while
Custom GPTs act as specialized assistants for tasks like logic
models, donor emails, and grant writing support.

N Best For: Creating outlines, project names, and finding
"holes" in your logic.

GEMINI (GOOGLE)

Because Gemini is natively integrated with Google Search, it
has a massive advantage when you need up-to-the-minute
information.

Best For: Using the latest census data, news articles,
and community health statistics.
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The Pro Move

1 Start with Gemini

Use it to gather the
most recent facts,
figures, and local data

to prove the "Need."

2 Move to ChatGPT

Feed that data in and
ask it to help you
brainstorm a creative
project structure and
outline.

3 Finish with Claude

Use Claude to
transform your outline
into a polished
narrative.
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Information

Linkedin IFUND LAB
@ifundlab
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Resources

Email : Winning Corporate and

funding@ifundlab.com Foundation Grants

WWW.IFUNDLAB.COM
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